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ABSTRACT

The paper summarizesthe tourism resources and the expl oitation status of
FuKing Cultural Street. Withthe SWOT analysismethod, | get the strength,
weakness, opportunity and threat for the exploitation of Fu King Cultural
Street. This paper proposes development of four series of tourism
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production combined with cultural tourism resources and the needs of
tourists. This paper’ aim is helping to devel op the tourism exploitation of
FuKing Cultural Street. ~ © 2013 Trade ScienceInc. - INDIA

INTRODUCTION

Historical cultural street aredistrict or block that
displaysthetraditiona styleof acertain historical pe-
riod, socia, economic, culturd, lifestyleandloca char-
acteristics. Thedefining criteriaof which are: Areas
possess better preservation of heritage buildingsand
heritagebuildingsto acertain size; digtricts’ traditiona
physical environment, (that is, theoriginal streets pat-
tern, river water and construction styleetc.) isrdlatively
well preserved; blockshaveacertainhistorical, scien-
tific, cultural values¥. Historical culturd stregtisacon-
ceptual category of “historical and cultural protection
areas”, also, itisanintermediatelevel of thecomplete
systemwhich protectssingleculturd, historica and cul-
tural protected areas, historical and cultura city?. Dif-
ferent from the monomer and “‘specimen” of heritage
buildings, Historicd cultura streetisbuildinggroup that
survivedinthehistorica deve opment acity’sof urban-
ization and preserved the history information of urban
development!®. Owingtoitsclear featureof providing

sarvicesfor resdents, socid lifeand customsof theres-
dentshavetherefore becomeimportant historical fea-
turesof historical culturestreet’scongtituent  ements.

With the devel opment of society, theacceleration
of urbanization and theincrease of people’sconsumer
demand, Historical cultura street facesan intensifying
conflict between protection and devel opment. Tourism
development for historical culturestreet isan effective
meansof protection and use. It can not only enrich the
government revenue and increaseincome of local resi-
dents, but dso improvethe neighborhood environment
and strengthen the protection, a so can play neighbor-
hood history, education, aesthetic and other functions,
then to achieveitscultura, economic, social and other
multiplevalued.

Thecurrent study of historica culturestrestsmainly
focusonits protection and planning, whilefew studies
onitsexploitation and utilization, anongwhich, Yanhua
Zhang and Ming Wel have discussed and researched
the rel ationship between Experience Economy and re-
useof historical cultura stret’®; Suyan Shen and other
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scholarshavetheoreticaly discussed the on the preser-
vation principles, tourism devel opment ideas and pat-
ternsof higtorica culturestreet; Inaddition, holding pro-
tection of theold city of Jinanfor exampleandfromthe
perspective of community tourismtheoryt”, XuxiaQin
and Jiamel Hehave put forward recommendationsand
exploration ideas on devel opment of Jinan®.

TOURISM RESOURCESANALYSISOF FU
KING CULTURAL STREET

Fu King Culture Street isalong street full of an-
cient charm, which wasformed in the Yuan Dynasty
and after theMing and Qing dynastiesuntil today. With
atotd length of 3.8 km, Fu King Block iscomposed of
Fu ChengMen Nei Street, Xi’an Gate Street, Wenjin
Street and ¢ Jingshan Front Street. On both sides of
thestreet, retained 19 historical and culturd relicsfrom
theYuan, Ming and Qing to modern, therefore, itisa
unigue street which ownsthe most historical sitesin
Bejing eveninthenationa-wideanditisalsoanim-
portant tourist district that Xicheng District of Beijing
focuseson creating.

Thedistribution of tourism resour ces

Thetourism devel opment of east part of FuKing
Culture Street (sectionfrom Xi’an men Gateto Jingshan
Park) hasbeen relatively mature and morerepresenta:
tiveof thecultura characteristicsof the Imperial City.
TheWorld Heritage: Palace Museum Belhai Park and
Jingshan Park haveformed the““Golden Triangle” tour-
ist area, whichistheplaceamost Chineseand foreign
tourigscertainly gotovist. Amongthesetourist atrac-
tions, Zhong Nanhai (the central headquartersfor the
Communigt Party of China) isworld-famous, theNorth-
ern Catholic Churchisthelargest Gothic buildingin
Beijing, Bejing Library isthefirst palace-stylecultural
fadlitiesinChina

Thewest part of Fu King Culture Street (section
from Fuchengmen Gateto Xis) isrelatively lessdevel -
opment and thus becomesthe expl oration focus of the
FuKing Culture Street.

Thewest part owns: Thetemple of ancient mon-
archs, TheWhite Tower in Miaoyings Templebuiltin
the Yuan Dynasty and asymbol of theancient capita of
Bdjing style; The Guangjis Templewhich occupiesan

important pogtionin ChineseBuddhist; TheBejingLu
Xun Museum built based on the construction of the
former residence of Lu Xun-agreat master of Chinese
literature; The Geologica Museum of Chinawhich Re-
nowned Chineseand foreign; and relatively well-pre-
served Siheyuan (four-side encl osed courtyards) etc.

Thereareextremely rich cultura resourcesinthe
west section of the street, especialy thetemple of an-
cient monarchs, theWhite Tower inMiaoyings Temple
and the Guangjis Templearethefocusof tourism de-
velopment, becauseof both their ownvaueontourism
devel opment and leading rolein thedeve opment of the
Street.

Therefore, fully devel opment should be place on
thesekey cultura relicsand distinctive neighborhoods-
by making full use of resource advantageonthisstrest,
we can devel op tourism-based cultural industriesand
create atourism environment and tourism hot spots,
gradudly, makeFunea Streetinto aculturd tourism street
featured by environmental e egant, distinctive, smooth
flow of traffic, economic devel opment. Echoeswiththe
east section, thewest section will bebuiltinto acom-
pletegoldentourist route.

Tourism resources system

Overdl, tourism resources of Fu King Cultura
Street canbedivided into four mgor tourism resources
sysem:

Firstly, cultural heritage tourism resourcesrepre-
sented by royal garden, old residents of celebrities,
mansion of princes, religious temples, Hutong and
Siheyuan (four-side enclosed courtyards) folk festival,
China’'stime-honored brand shop, folk artsand crafts
etc. Key examplesareBetha Park, Jingshan Park, and
Templeof ancient monarches.etc.

Secondly, water scenery tourism resourcesrepre-
sented by six-water system of theinner Beijing city,
thatis, Zhong Nanhai(southlake, Northlakeand middle
lake), Shichahai (former seq, latter scaand western seq)

Thirdly, artstourism resource on behaf of national
cultureand artlevel, such asBeijing Library

Fourthly, bus nesstourism resource represented by
thesmadll businessdistrict from Fuchengmen Gateinner
Street to Xig section.

Allindl, FuKing Cultura Street hasavery deep
historical atmosphere, rich culture connotations and
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uniquecharmof theancient capitd. Also, itisablend of
many outstanding historica and cultura heritagesof the
Yuan, Ming and Qing dynasties, and aconnection of
royd classic culture, Chineseand foreignreligiouscul -
ture, folk customscultureand Cd ebritiesculture. There-
fore, theadvantagesof itssize, the essence of agglom-
eration and featuresarevery significant.

Characteristicsof tourismresourcesin thestreet

Thefull rangeof cultural tourism resour ces

Withinalimited areaof 3.8 km, Fu King Cultural
Street encompassesthehigtorica and culturd landscape,
naturd beauty, entertainment, leisure, financid and com-
mercia and other resourcetypes. Withinitsscope, there
areBeha Park Jinshan Park two royal gardens, aswell
asalarge number of templesand mansionswithlong
history, which includenationd-level museums, monu-
mentsand former residences of celebritieslikeLu Xun
Musaum.

Cultural tourism resourcesrich in content

Beijingisacity combining historica tradition and
modern fashion, and the sameistrue of Fu King Cul-
turd Street, whichreflected initshistorical and cultura
stes, museumsand civil constructions.

Great potential of tourism resour cesdevelopment

Tourismand businessof FuKing Culturd Streetis
very prosperous, functional blocks such as Shichahai
and Financial Street areaaretourist hot spotsand have
great influence on Beijing’stourism market. Therefore,
thetourist resources of Fu King Culture Street have
potentia for further excavation on thecultural content
and opening up markets.

TOURISM DEVELOPMENT CONDITIONS
ANALYSISOFFUKING CULTURAL STREET

Tourism development status

Bigdifferencesareexigentinthetourism develop-
ment degree of Eastern and western partsof the stret,
the primetourist areain eastern part attractsforeign
vigtorswhofirstly cometo Beijingisaready quitema-
ture. Forbidden City, Jing Shan Park and Beihai Park
have becomethe Golden Triangleareain Xicheng Dis-
trict, Beijing and eveninthewhole Beijing city. It does

attract alarge number of domesticand foreign tourigts,
moreover, tourism expl oitation and devel opment of
which arebecoming gradua ly mature.

While the western tourism section of the street
mainly focuseson culturd, religious, businessdevelop-
ment isrelatively dow development. Fromanintegrated
Situation of cultural resources’ actual distribution and
current tourism development level , thewestern section
has great development potential, isthebest areasfor
tourism devel opment and thelong-term congtruction pri-
oritiesin FuKing Cultura Street. But infact, thetour-
ism of the western part including the devel opment of
someattractions, such asthe Templeof Ancient Mon-
archsand theWhite Tower, arefar from fully devel -
oped or does not achievetheidea level. Worsestill,
Commercia development inthewestern partisalso
very confusing, thewhole Fu King Cultura Street now
possesses 498 enterprisesand institutions of various
typesand 354 of which have clear businessscope. The
classification of the specific business scopeshownin
thefollow piechart:

15, 13% 68, 19%

62, 18%
57, 16%

20, 6%
102, 28%

=51 Inkjet production, advertising design. signage. engraving

B o Hadware, building materials

O3 Daily necessities, clothing and shoes, food. alcohol and tobacco
O 4 communications equipment, computer equipment

B 5 Restaurants, hotels. food stores

B 6 services. counseling, cultural exchange

Figurel: Themain businesscategoriesin Fu King Culture
Street

It can be seen from the chart that culture and tour-
ism industry-rel ated busi nesses accounted for about
30% of thetotal businessand thereisstill much room
for devel opment. M oreover, today’s businessmanage-
ment isin chaos, sothereisgreat potentia in commer-
cia development of Fu King Culture Street, thenit will
step after the Financial Street, Fuchengmen business
digtrict, the Xidan businessdidtrict.

Therefore, thedevel opment situation of the FUKing
Culture Street isnot optimistic. Imbaance of tourism
devel opment on eastern and western, devel opment ef-
forts, devel opment content and devel opment projects,
ared| worthy of scrutiny.
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SWOT analysisof tourism devel opment

Advantagesof tourism development

Themainadvantagesof tourism deve opmentinthis
block inthefollowing four aspects:

e Full rangeof tourism resourcesand thequality is
high;

e Deeplyrootedin history and culturd significantly, it
hasmany cultura relics containsahuge economic
potentia of cultural valuecan becaled the“Cul-
turd Context “of West Didtrict, Beijing;

e Transportation hereisconvenient, accessibleand
tied around the center of many industries,

e Thereisobviouslocation advantagethat itisadja
cent to other important functional neighborhoods
such asBeijing Financial Street, Xidan business
center, Tourist BusinessDistrict of Xizhimenwai,
Shichahal Historical and Cultural Tourism Scenic
Areaof Shichahal.

Disadvantagesof tourism development

Firg, theancient capital wasseverdly damaged, itis
urgent for usto take measuresto stop the destruction of
thehistoricdigtrict andturnitinto theonewithtourism
value. Second, they lack of effectiveintegration——
Small Business, Beijing cuisinerestaurantsandfolk cul-
tura activitiesin Fuchengmen Inner Street to Xid section
characterized along history and deep traditions, which
should bemaintainedthetraditional character combined
with thetourism devel opment. Government should ac-
tively support thetraderswho cons stent with the devel -
opment form of thisstreet in order to guideand demon-
gratefor future comprehensive adjustment of industry.

M erchants should be encouraged to operatefood
anddrink, jewery, antiques, artifacts, traditiona handi-
craftsand other specia businessthat meet the devel-
opment requirements of Fu King Cultural Street and
thento gain benefits.

Tourism development opportunities

Beijing Xicheng District, asthecoreareaof the
capita, hasaunique advantage, but a so has profound
historicd and culturd heritage, isBeijing’sfirst choice
for travel. Choosing thewestern part of Fu King Cul-
tura Street asthefocusof short and medium term tour-
ism devel opment and construction, integrating tourism
resources, devel oping heritagetourism, religioustour-

ism and folk tourism, thusto form anew tourist spot
location with White Tower, Templeof Ancient Mon-
archs, Guangjis Templeand Siheyuan stylereservesin
Xisl asthe center and to promotethetouristsin east
tourism golden triangle to western section, and thus
activatethewholetour area, makeit become Beijing
famoustourist street and becomeanimportant part of
theHumanisticOlympics.

In addition, the three streets——Fu King “Cul -
tural Context” Tourist Street and Xidan “Commercia
context” Business Street together with famous Finan-
cia Street, should be built together in harmony and
complementary compatiblein order to createaregion
of tourism, cultureand economic environment of mu-
tud driven.

Threatstotourism development

Similar tourism resourcesand thefierce competi-
tionaretwo magjor threatsof Fu King Cultural Street.
Althoughitisrichin tourism resources, but the sur-
rounding areaslike Beijing Financial Street and His-
torical and Cultural Tourism ScenicAreaof Shichahal
havethe similar ones, so, how to play itsown specia
cardisabottleneck for FuKing Culture Street‘sfuture
devel opment.

FUKING CULTURAL STREET’SPROTEC-
TIONAND TOURISM DEVELOPMENT
STRATEGIES

L andscaperenovation

The primary content of landscape renovation is
remediation ontheMain Street and roadway |andscape,
etc. Inlinewith the principleof repairing and remaining
theold cultural landscapesastheir origina appearance,
somedangerousbuildingsmantainthearchitecturd style
of Ming and Qing Dynastiesshould berefurbished, and
some compounds not in harmony with thetraditional
style should beremoved and reconstructed. Addition-
ally, space landscape renovation—mainly refersto
renovation of river and street, section and point, lane
and road, isan important part of the old block’sland-
scaperenovation.

Cultural atmospherecreating
e Businessstores’ functiona transformation, make
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theminto atourist shops.

e Businessgores’ gopearancetransforms, thestores’
appearance, reflecting primitives mplicity styleand
coordinating with theoverall landscape, touniform
Standard.

e Buildinginterpretation system and enhancing the
experienceeffect of tourists.

e Qutstanding commercia breath and managing ex-
perience productsfor visitors.

Product development

Tourism product positioning for Historica and cul-
tural blocksshould be established on thebasisof many
factorssuch asitstheme, cultural nature, tourist de-
mand and regional cooperation [9]. Accordingtoits
cultural tourism resources and future devel opment
trends, combined with the needs of tourists, Fu King
Street can develop four main tourism productsasfol-
lows. Roya ritua tour, Harmoniousfaith tour, Celebri-
tiestour and Popular Scienceand Further studiestour.

Royal ritual tour

The Forbidden City, Jing Shan and North Seaas
the center of the of the Imperial City has becomethe
most concentrated areasfor visitors, integrated with the

gray shadeof theresidential courtyard buildingamong
trees. If dl the culturd relicsins dethe Forbidden City
have renovated and be open to protect theresidential
dreets, deve oping culturd tourismintheform of family
hotels, teagardens, restaurants, artsand crafts (such as
the Palace supplies) inthe production and sale of such
items, exploiting “livinginthelmperid City andvisiting
Beijing” and “Imperid Two-Day Tour” tourism prod-
uct around theworld. We develop Roya ritua tour, not
only will bring huge economic benefitsfor Beijing, but
a so effectively expand employment, improveincome
of local residentsand conservation awareness, so asto
promotetheprotection of historic districts, forming a
virtuouscircle.

Har moniousfaith tour

Thisgreet comprisesfivemanworldrdigiousbuild-
ings, because there is a legend about “not go out
Xicheng, but experience the world’s religious”, so
peoplecal “FuKing Street” asthecultural context of
Xicheng city. Whether Christiansor ordinary tourists
canfed different featuresof theworld’srdigions, ac-
cept different religiouscultures so that to create ahar-
moniousfathtripisanother fist product landscape cul-
turespecid tourismlines.

TABLE 1: Fivemajor religionsin Fu king street

Architecture Name

religion

, Chinese Buddhist shrine

Buddhism ) )
Tibetan Buddhism

Taoism Taoism architecture in the Ming Dynasty
Islam Islam Mudlim
Catholic The largest Catholic church in Beijing
Christian Gangwashi Christian Church

Guangjis Temple
Miaoyingsi Temple
Hall of large high-Hyun
Y ongshousi Temple
Xishiku Church
Christian Church

Cdebritiestour

Located onthreewest at fuchengmenne, theformer
residence of Lu Xun and Lu Xun Museum systemati-
caly showshisgreat performancein modern revolution
literary career and modernideologica and culturd fidds
withtheuseof historicd data, it dso display vividfully
luxun’slifeas“the Chinese culturerevolution of the
brightnessof thevirgin”. We can build biographicd lit-
eraturemuseum, create charactersformer resdencetrip
and cultivate peoplevist themuseum and the new con-
cept of leisure culture. Visitorscanfed theatmosphere

of literatureand art, and can enrich the culturd heritage
of their own.

Popular scienceand further studiestour

Based onitsrich and degp heritagecollection, Asa’s
largest geo-science museum——-Geol ogicad Museum
of Chinaattractsyoung peopleand thetouristswhois
interested Popular Science, creates popular science,
teaching, academic exchange, viewing and leisurefor
further studiesinonetrip. It will be constructed asthe
first classin Geol ogical education and aplatformfor
quality educeationfor youth.
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Guaranteemeasur es

On theonehand, we should enhancethe quality of
tourism empl oyees streets especially shop operators,
because asthe main practitioners, they participatein
decision making on various measuresfor tourism prod-
uct development and conform to the requirements of
thehistorica and culturd tourism products, such asthe
integrity of hospitaity, quaity service, enhanceindustry
standards and attract foreign tourists and enhance
street’sbrand.

Inaddition, thetourism devel opment of thedistrict
can not do without leader’s attention, whichincludein-
troduction arangeof policiesand set up aspecid agency
to coordinate the emerged variousrel ationshipsand
problems among theresidents, business operatorsand
tourigs.

CONCLUSIONS

Historical and cultura conservation areasnot only
protect the historic buildings body, but also save the
cultureit carries, whichisan affirmation of cultural di-
versity. Whether in the development of historical dis-
trict at the sametime preservethe cultureand meet the
necessary of city construction in accordancewith the
characteristics of the city, arethekey to development
and protection of Historical and cultural streets.

Therefore, itisworth expl oring how to make better
useof cultural resources and doesnot underminethe
authenticity of culture.

Inthefull analysisof tourism resources, the paper
discussesthecurrent situation of FuKing Street, based
ontheprincipleof full useof cultura resourcesand com-
bined with the needs of tourists; the author proposes
theexploitation of tourism product.

Of course, wemust a so protect cultural resources
and havedoneacertain repair work for historic build-
ingsin order to reach the balance of conservationand
development.

TheFuKing Street devel opscultura industriesfo-
cusontourism, preliminary achievesstrategicvision of
blockswestward flow of the eastern section, promotes
connection with the blend between modern financial

district and thecommercial streetsand traditional his-
torica and culturd areas, becomesknown asafamous
culturd tourism Strest.
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