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ABSTRACT

Rapidly devel oped information technol ogy makes usstep in aninformation
time. Informatization can not only increase our working efficiency but
also canincrease our profit when we are in business. Tourism industry is
a highly information-depend industry. Tourism informatization is very
important. This paper discusses the main problems China faces in the
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tourism informatization process. This paper also gives eight useful
strategies to solve these problems. © 2013 Trade Sciencelnc. - INDIA

INTRODUCTION

The development of tourism today is under the
background of asociety transaction, whichisfroman
industrial society to theinformation society. Thehigh
degree of economicinformatization and economicglo-
bdization hasaready becomeanirreversbletrend. In-
formation technol ogy revol ution and construction of
informatizationismaking theeconomy changefromthe
capitd economy to theinformation economy. It will dso
rapidly changethetraditional processes and ways of
doing economic activities. Thistrend demandsthetour-
iIsmindustry toimprovethe channe sof tourism system
information flow and to improve both the deliver and
consume of tourism information. Thistrend also de-
mandsthetourismindustry to speed up the process of
tourisminformeatization.

The planning and managing methods of tourism ac-
tivitiesstart to changefundamentaly. Tourism economy
isno longer bejust asacombination of smple space

which smply containstour areas, tourism hotels, tour-
ismtraffic, but acomplicated information sysemwhich
beyond the space. Thisinformation systemisunder the
control of computer technology, network technology
and eectronicintelligent technol ogy. Therefore, accdl -
erating the congtruction of tourisminformatization, pro-
moting thetourism sustainabl e, rapid and stable devel -
opment has became animportant research topic.

CONSTRAINTSAND PROBLEM SOF
THETOURISM INFORMATIZATION
DEVELOPMENT

L agging behind of lawsand regulationsconstruc-
tion

Market economy isalega economy. To build a
legal society, thefirst thingisto havealaw. However,
the congtruction of tourisminformatization of our coun-
try isstill intheinitia stagesnow. Thusconstruction of
laws can not help lagging behind. Thetraditiona laws
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and regulations can not adapt to the network model of
economic development. It makesthe devel opment of
network economy lack of appropriate standardsand
safeguards. Thusit restricted the devel opment of net-
work economy. Intheabsenceof lega protection, the
non-standard of network consumption makes consum-
ersnot trust online credit card account. The network
companies a so could not do anything with the con-
sumerswho makeviciousonlinebookingand mdicious
overdraft. Sothey could only returnto thetraditional
mode of market transactions. Aslagging behind and
blank of related laws, the newly established network
market faces many gaps and obstacl es. Imperfect so-
|utions of online transactions disputes also makethe
credibility of tourisme-commerce market difficult to
establish. Thisgreetly affected the tourism online con-
sumption and thedissemination of tourisminformetion.
It also restricts the development of tourism
informatization.

Human resour cesshortages

Thedeve opment of tourisminformeatization requires
both professional information technology humanre-
sourcesand thetype of complex talents. But now the
human resources who accepted tourism higher educa
tioninour country haveonly agenerd understanding of
information technology. They only know somebasic
computer operationsand word processing systems. In
addition to thelack of high-level information technol-
ogy human resources, staffsof both tourism enterprises
and tourism management department get apoor level
of informationtechnol ogy and computer skills. They can
not meet the requirements both of tourism enterprise
informati zati on and e-government devel opment of re-
|ated management departments.

Due to lack of complex human resources, who
knows both network information technol ogy and tour-
ism businesses, to build the network information data-
base, the design of tourism website could not collect
information and dataaccording to thetourists’ needs
and also could not change the current status of the
websiteisonly of publicity function. It alsofailsto pro-
videtheinformation of flexibleand free-combined tour-
ismroutesand tourist attractions. Itisdueto thelack of
profess ond sthat tourisminformation development has
been grestly restricted.

Thelimited development of tourism infor mation
resour ces

Tourismindustry isan information-dependent in-
dustry. Thereare abundant speciesof tourisminforma:
tion. Theamount of informationisverylarge. Thespace
of deve opinginformationresourcesisextremdy broad.
Thusthevaueof tourism informationresourcesdeve-
opment and utilizationisalso very high. Duetolimita-
tionsof informationtechnology utilizationleve, thede-
veloping degreeof tourisminformation resourcesisvery
low inour country. Intensity, during the devel oped tour-
isminformetion resources, most informationisstill rather
than dynamic, outdated i nformation rather than latest
information. Conventiona development methodsare
more used than the network methods. Dispersed infor-
mation ismorethan the networking informationwhich
canbeshared. In addition, repeated congtructions, blind
investmentsand waste of resourcesareexisted inthe
tourism information devel opment and utilization pro-
cess?,

Lack of systematic mangement and use of tour-
ism resour cesinformation

Tourismresourcesinformationismulti-layered, mul-
tidimensond and integrated information. Thiskind of
information hasalargeamount of data. Therelation-
ship between the datais complicated. Thestatusof us-
Ing tourismresourcesinformationinour country isthat
theinformatization won’t be collected until they are
needed, rather than everyone could sharetheinforma
tion based on completed coll ection and systematic sort-
ing of information. It isvery difficult to makegood use
of theinformation dueto theduplicationandinconss-
tency of theinformation.

The management of tourism resour cesinfor ma-
tion doesnot reflect thedynamic natureof infor-
mation.

Tourismresourcesexist in an open environment. It
continualy exchangesthe matter, energy and informa:
tionwiththe outsdeworld. Thusthetourism resources
information changesdll thetime. Tourismresourcesin-
formation management should reflect thischangeintime
to ensurethehighly degree of timelinessof tourismre-
sourcesinformation. However, dueto thetechnicd limi-
tations, theuse of tourism resourceinformation hasthe
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problem of seriouslagging behind. It largely weakens
theusing va ueof tourismresourcesinformation.

China’s Tourism Information Devel opment Strate-
giesand Suggestions

L eading role of thegovernment in the construc-
tion of tourisminformatization

Asthetourisminformatizationinour country islill
intheinitia stage now, many non-manifested problems
comeout inthecongtruction of tourisminformatization.
To solvethese problems, the government should play a
leading rolefrom multiple perspectivesand levels. It
needs to establish a government-led tourism
informatization framework. Especialy, the National
TourismAdministration should actively absorb thelat-
est moderninformati on technol ogy to speed up theim-
provement of tourism network system andto realize
the automation and network on the current basis®.

Informatization devel opment of tourismindustry is
asystematic project which involvesmany sectorsand
areas of society. It requiresalot of manpower, mate-
rid, fundsand asorequireslongtime. Therefore, it needs
government departmentsto play theroleof “visible
hand” to givethe entire project planning and guidance.
Thegovernment should also grasp thedirection of the
macro, makerelevant policiesand regulations, provide
the necessary material or technical support and solve
the key issueswith global naturein the project. The
government isin charge of providethebasic resources
for theentiretourismindustry informatization, build the
development platform, standardizethe market and pro-
mote the smooth construction of the tourism
informetization.

Speed up the personnel trainingin the processof
tourisminformatization

Human resources arethefundamenta assurance of
tourism informatization development. Tourism
informati zation needstwo types of people. Oneisthe
professionalswho know very well of theinformation
technol ogy. Another oneiscomplex human resources
whoisnot only skilled inusinginformation technol ogy,
but dso havearich knowledgeof tourismindustry. The
first type of human resources can beeasily trained by
the higher institutions. At present, the second type of
human resourcesisserioudy short. Thistype of human
resourceisthebackboneof thetourisminformatization

development. What’smore, dueto thelack of alarge
number of complex human resources, thelevel and speed
of tourism information have been affected to varying
degrees. Therefore, we should takeal ot of measures
to improve the personnel training for the tourism
informatiazation such aswe could take measuresto
improvethesocia education system and thequalifica
tion assessment system. By thesewayscanwe provide
abetter human resources environment for thetourism
industry.

Building credit platformto breakthrough the pay-
ment bottleneck

E-commerce belongsto the virtual economy. E-
commerceisoperaed by usngtheinternet and thetrans-
actionison areputation basic. However, seriousrepu-
tation crissproblemsexist inthecurrent businessenvi-
ronment, especialy in e-commercefield. Therefore,
during the process of tourism informatization, thees-
tablishment of asocid credit systemisessentia. Sound
social credit system can become an important refer-
enceinformation database of thetourism information
system. Establishing the credit filesand credit levels
qudificationsof both enterprisesand theindividua scan
assurethe e-commercetransaction security. Thusen-
terprises can maximum avoid risk inthe e-commerce.
Althoughintheinitid stage, peopleareforcedto do so,
oncethesystemiswidely accepted, it isbeloved that
both enterprisesand the public will takethisbehavior
asahabit. At that time, peoplewill joinine-commerce
with agood crudity. From along term view, the estab-
lishment of social credit system can greetly improvethe
socia and culturd awareness environment.

Environment construction of tourism

infor matization development

During the processof tourisminformatization, many
macro-environmenta factorsareact asimportant cata
lyst. Thesefactorsare of significant functionstoim-
provethemacro environment. Among them, lawsand
regulations, technica environment arethetwo factors
which are most close to the construction of tourism
informatization. Therefore, therelevant lawsand regu-
lations should be devel oped and improved as soon as
possibl€®. Once established arelatively sound and
completed law system, it isbelieved that thetourism
informatization level will bergpidly raised and thetour-
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isminformation systemwill be better improved. Mean-
while, thetechnical environment constructionwill take
geographicinformation system (GIS) asaplatform. We
should focus on the construction of the database and
improvetheconditionsof both hardware and software
during theprocessof tourisminformatization. Weshould
also establish atourism information net and improve
theinfrastructureof tourisminformatization.

Establishingand improving athree-dimensional
tourism information system

Tourisminformation systemisnot anisolated and
plane system, but athree-dimensiond interactive sys-
tem. Therefore, during thetourism informeatization con-
struction, inaddition to constantly improvethe e-gov-
ernment systems, e-commerce systems, databasesand
other existing Golden Travel engineering systems, we
should a so establish and improvethefollowinginfor-
mation systems. We established of tourists feedback
information system, tourism inforatization eva uation
system. Weimproved tourism destination marketing
system, thehuman servicesleve of thetourisminfor-
mation system. We could alsoraisetheintdligent level
of tourisminformation system.

Srengthening theinfor matization constr uction of
tourism enterprises

Tourism enterpriseisan important force to pro-
motethe deve opment of tourisminformatization. Tour-
ism enterpriseisoneof themain bodiesof tourismin-
formation system construction. Itisthemost important
component of e-commercesystem. Itisasooneof the
main serviceobjectsand participants of thetourisme-
government system. Informeati zation degree of tourism
enterprises directly determines and reflects the
informatization level of thewholetourism industry.
Therefore, to accel erate and improve the tourism en-
terpriseinformatization processisimperative. Itisalso
very important to strengthen tourism enterprises’ aware-
ness of participating in the process of tourism
informatization. To solvethe problemsof lacking funds
isaso very important for thetourism enterprises.

Accurate market positioning in tourism e-com-
mer ce

Accurate positioning isoften the assurance of suc-
cessfor an enterprise do businessinthemarket. This

point isa sofit to thetourism e-commerce. However,
many domestic tourism enterprisesare lack of market
pogitioning elther intheregular market or inthetourism
e-commerce. Toalargeextent, it hindered the hedthy
devel opment of tourism e-commerce. Insuchasitua
tion, tourism enterprises can hardly get good operating
resultsfrom thetourism e-commerce. In contrarily, the
tourism enterpriseswill loosetheinterest of involvingin
tourisme-commerce. Thisformsaviciouscircle. There-
fore, from the enterprise perspective, accurate market
positioning isthefirst step of the devel opment of tour-
ism e-commerce system. Only by selecting your own
target market can you doing network marketing effi-
cently. Only by thisway canyoumaketheinformatization
play greater rolein the devel opment of enterprises.
Meanwhile, during aseries of processwhich are
market segmentation, target market selection, the net-
work market positioning, tourism enterprisesoften have
more opportunitiesto find aspecial segmenting mar-
ket. They could provide specia professional services
to the market whichisnot being developed or imma-
turely developed. Thiswill help enterprisesredlizethe
professiona operationsin tourism e-commerce.

Focusing on the development of infor matization
toursm products

At present, low level of informatization tourism
productsdevel opment isacommon problemexistingin
the tourism e-commerce of our country. The current
tourism products are s mple designed and easy to be
copied. Theintegration ability of the productsisvery
weak. Thisissuedirectly affectsthe attractiveness of
tourisminformatization products. Thusitlimitsthescae
of tourism source markets and the devel opment of tour-
Ism enterprises. To solvethis problem, tourism enter-
prises can take actionsfrom thefoll owing two aspects.
First, they can use new technology toraisethelevel of
informeti zation productsdevel opment. Second, they can
providepersond product design service. Thiswill help
thetourism consumersto devel op theinformatization
tourism productsby themselves.

CONCLUSION

Aboveadl, thedegree of tourisminformatizationin
Chinawill begrestly rai sed with the continuous devel -
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opment of our economy, the continuous strength of in-
formati ontechnol ogy, thegeneraly improvement of the
management system and regul ations and the effective
management and technical measures. Thusitwill findly
promotetherapid development of China’stourismin-
dustry.
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