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ABSTRACT 
 
With rapid development of mobile communication technology and market in China, M-
commerce is booming and creating a strong demand for M-commerce education and
training. To meet the demands, it’s necessary to study M-commerce present condition and
develop novel mode of higher education and training for M-commerce. Firstly, we
summarize the current situation of M-commerce in China and point out typical
characteristics. Then, we propose a competency-based model to describe the relevant
factors meeting M-commerce talent requirements. Finally, a training mode solution for M-
commerce education is presented, which includes training objective, curriculum design,
platform framework etc. 
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Training objective 
 Based on the above analysis of M-commerce talents, higher education and training objective can 
be summarized as below: 
• Dynamically adapt to professional and social needs and keep a comprehensive development of 

character, intelligence, physical health etc. 
• Proficiently grasp IT fundamentals and knowledge especially wireless communication network skill 

and knowledge. 
• Adequately possess interdisciplinary knowledge such as management, economics, law, cross culture 

etc. 
• Applied, professional, entrepreneurial talents who can develop, manage and operate mobile 

applications and services in wireless network environment among corporations, government and 
other organizations. 

 
Curriculum design 
 Besides E-commerce courses, wireless network fundamentals and curriculum should be 
emphasized during the whole training process. The typical courses may be designed based on three 
levels: 
• Basic courses include wireless communication fundamental etc. 
• Profession basic courses include WAP, 3G wireless network etc. 
• Profession courses include J2ME, Mobile commerce theory and applications. 
 It’s necessary to point out that these courses should be integrated and optimized dynamically 
according to the contents, outlines and requirements. 
 
Platform framework 
 In order to cultivate M-commerce talents above mentioned, a comprehensive platform 
framework is constructed as  Figure5 depicts. The bottom layer is composed of M-commerce course 
repository and Practice projects which form the basis of M-commerce theory and application in the 
education and training process. And further, knowledge, ability and quality of M-commerce personnel 
are continually trained and formed so that M-commerce talents in different levels are provided for M-
commerce application and innovation. 
 

 
 

Figure 5 : A comprehensive platform framework for m-commerce 
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CONCLUSION 
 
 A bright prospect for M-commerce will assume in the near future in China as well as in the 
world, so it’s worth educating and training talents for M-commerce development. In this paper, after 
summarizing current status of M-commerce in China, a conceptual competency-based quality model for 
M-commerce education and training mode is put forward and the corresponding solution is provided 
which includes training objective, curriculum design and platform etc. 
 This paper provides ideas and concepts for the cultivation mode study of the applied innovation 
talents for M-commerce in China, and provides a comprehensive framework to improve the M-
commerce talents quality in China. 
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