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ABSTRACT

Cultivating the innovation and entrepreneurship ability of talent people
of Electronic Commerce profession comes from the bondage of
traditional and professional training mode. But the innovation and
entrepreneurship ability is also necessary to the talents of Electronic
Commerce profession. Hence, this article puts forward a training mode
of the innovation and entrepreneurship ability of Electronic Commerce
profession, using the method of integration, through the research of the
traditional education and the innovation and entrepreneurship education
of Electronic Commerce profession. This mode is adapted to the current
professional training mode, and also good for the training of speciaists
in the field of Electronic Commerce profession in the innovation and
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INTRODUCTION

Higher educationin Chinaisgradudly getting rid of
theknowledgeof asinglefunction. That is, from teach-
inginto communication, aquality of change. It canchange
the education from severd aspectsof theeffect onthe
students. For thetarget of cultivating theability of e-
commerce professiontaents, theconcept of changehas
alsoimportant significance. For thefactor,ability is,de-
skilled knowledge, the comprehens ve embodi ment of
knowledge and theimportant feature of talent training.
Ability iswiththecomprehengveknowledge, flexibility
andexploratory asitsimportant content. Ingenerd, ability
enhancement, isconducivetolearning moreknowledge,
isasothecoreof personnel trainingwork. Thehigher
education to ability training have clear overdl require-

ments. Using “ability” asadescription of thetraining
objectived ements, isvery necessary. Theseahility should
bereflected onthevast mgority of graduates.

The cultivation of theinnovation and entrepreneur-
ship ability asan important part in the present profes-
siond ability of Electronic Commerce profession, has
gained widespread recognition. But how to carry out
thefusion of the professiond educationand theinnova
tion and entrepreneurship education, still needsfurther
research, in order toincreasetheinnovation and entre-
preneurship education link,on the basis of making no
destroying theintegrity of the professional education,
Atthesametimeit dso can providetheinnovation and
entrepreneurship educationwith thegrowth of the soil.

Firgly through systematica research ability of Elec-
tronic Commerce profession as the main line, then
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through the characteristic education ideas of the set-
ting, this paper putsforward the suitable own devel op-
ment for them, which can both systematicaly cultivate
talentsof Electronic Commerce profession, and sys-
tematically improvetheinnovation and entrepreneur-
ship ability of theseundergraduatetaentsof Electronic
Commerceprofession. Inthispaper thetraining research
of innovation and entrepreneurship ability hasimpor-
tantvaue.

THETALENTABILITY SYSTEM OFELEC-
TRONIC COMMERCE PROFESSION

According to the Teaching Higher Education
Steering Committee of Electronic Commerce pro-
fession of the Ministry of Education Institution com-
piled specific content on the fourth edition of ““ pro-
fessiona Norms of Undergraduate Courses of Elec-
tronic Commerce profession of Ordinary institutions
of higher learning “(drafting for comment), the pro-
fessional ability of graduate students of Electronic
Commerce profession is classified three parts into
the basic ability system of college students, the sub-
ject ability system and the professional ability sys-
tem of Electronic Commerce profession.

Thebascability of collegestudentsincludestheac-
cepting knowledge ability, the processing information
ability, theutilization and performancedbility and thecom-
prehengvepracticeability; Thesubject basicability in-
cludesthedisciplinesbasic ability of studentsof theeco-
nomicsand management and thedisciplinesbasc ability
of thetechnica sudents, Theprofessiond ability includes
the professiona basic ability and the professional
senior(core) ahility.

Asprofessiona education, itisgood at thecultiva
tion of professiond ability. Themainway of it should be
asoby cultivating students’ professiond ability, further
toimproveall aspectsof thequality of students.

Dueto the above mentioned e-commerce system
of the ability of undergraduate talents, the Ministry
of Education Committee compilesaccording to mar-
ket research obtaining market dataon the demand for
talents. System of the ability can reflect theta ent mar-
ket demand for el ectronic business professionals. So,
thecourse systemit deduces, isasoinlinethecultiva-
tion of the system in market demand.

%jogecﬁnofo_q

THE PROFESSIONAL BASICABILITY

These basic ability (BA) should include thefol-
lowing contents.

Thebascquality foundation

Rooted in the era of market economy, the basic
professional quality of business environment, is
obligatory content on the subject of technological
change and the same. These basic contents provide
inspection standard through time, and givethebasic
nature of professional education objectivesand rela-
tively stable connotations.

Thebusinessability foundation

1. Themanagement ability iscommon requirement
of the management discipline. It requests stu-
dentsto understand the enterprise management
concept.

2. Having language expression and simple word
processing, it can use reasonable language word
to communicate with people.

3. Mastering international trade process and us-
ing the Internet platform conduct international
trade business activities.

4. Haveexecution ability andinitiative after imag-
ineor plan.

Thetechnical ability

1. Master webdesign basic skills. Canusesimple
reasonabl e technical design static website.

2. Master photo shop, flash, excel, and other graph-
ics, and the using of office software.

3. Master one or two types of programming lan-
guage, in order to construct the late dynamic
website and build foundation knowledge abil-
ity.

4. Mastering the network software is to use, net-
work hardware configuration and maintenance
of the network environment, to lay the founda-
tion for the realization of the technology envi-
ronment of Electronic Commerce profession.

According totherequirementsof specidized basic
ability of Electronic Commerce profession, thispaper
givesthe bas c knowledge system and the basic core
curriculum of Electronic Commerce profession, onthe
basi sof five principles, including embodying thebasic
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ability requirements, infavor of theoptimization of cur-
riculum system, giving full considerationtoschoal limit,
using mature courses asfar aspossibleand reflecting
thebasic features of Electronic Commerce profession
educstion.

Theé ectronic commerce professiona basic core
coursesinclude8 or 9 professiond foundation courses.
Introduction to Electronic Commerce, M anagement,
Electronic Commerce Technol ogy Foundation, Electronic
CommercePrafessionWeb Designand Production, Elec-
tronic CommerceLaw, Computer Network, Internationd
TradePracticeand C language Programming. Thed ec-
tronic commerce professional basic core courses class
hoursincludethreeparts: the classhoursof theory, the
classhoursof practice and the classhoursof covering
core. Ingenerd, thedasshoursnumber of covering core
ranksfirst. Theclasshoursnumber of theory ranks sec-
ond. Theclasshoursnumber of practicerankslas.

FIVE PROFESSIONAL ABILITY

Electronic commerce professional graduates
should have professiona senior (core) ability (PA)
in addition to the basic ability. The professional se-
nior ability refers mainly to the professional tech-
nology, the business and trade, management, thein-
ternational communication and the electronic com-
merce entrepreneurship, etc. Thisstudy putsforward
these ability into five main lines, and parses. The
five main lines are : the electronic commerce pro-
fessional thinking ability, the electronic commerce
operation ability, the electronic commerce market
dynamic grasp ability, the electronic commerce de-
signimplementation ability and the el ectronic com-
merceinnovation and entrepreneurship ability.

Five professiona ability to the main line can be
used as a mgor development direction, also be a
reference for students according to interest courses.
Among fivemain lines,they havedistinctionand con-
nection. Thereareeven somefull ability points. Thisis
because, asthe same profession, someability hasthe

capability of public property.
The electronic commer ce professional thinking
ability

Thecoreof professond thinking ability (PA1) isto

cond der solving problem based on dectronic commerce.
Broadly, the electronic commercethinking can beun-
derstood ashow to solvethe problem effectively to use
thelnternet. After havingthetool, thelnternet, how tobe
gppliedto production, lifeand al kindsof socia activi-
ties, it canimprovework efficiency, and solvethe prob-
lemhighqudity. Electroniccommercethinkingisnot pro-
prietary ability of Electronic commerceprofessond ta-
ents, but theability modern peopl e should possess.

Thinkinginanarrow sense, thed ectroniccommerce
thinking can be understood as a way of how to use
electronic basic way to solve the business problem,
consdering the solution of the problem, in order to con-
struct the corresponding businessmodel. That isalso
to say how to makethe businessmoreeffective, which
mainly includeforms, drive, and differential thinking
ability. So thed ectronic commerce professiona think-
ing ability isthemost important ability of Electronic
Commerceprofession specialized taent.

To electronic commerce professional personnel
training, accordingto the narrow understanding of elec-
tronic commercethinking ability, it isdiscussedinthis
paper. So you can think thee ectronic commercethink-
ing ability includes: the observation and conclusion of
business problem, the businesslinksand dismantling,
the selection of key points, thee-businesstransforma-
tion of link, thekey rolein the process of electronic
commerce, thetechnol ogy reasonabl e utilization, etc.

Theelectronic commer ceoper ation ability

Operation can decidethe successor failure of en-
terprises. The factor affecting the success or fail-
ure of the electronic business enterprise, isitsunique
operation management, besides enterprise original
pattern design. Electronic commerce enterprises
operation management have somethingin commonwith
traditional enterprises. Thereisalso alarger unique-
ness. If you want to become an excellent electronic
commerce professional talent, oneof thekey isto set
up the concept of e ectronic commerce operation, to
design and implement el ectronic commerce business
operation ability. Thisiselectronic commerce profes-
siond ability (PA2).

Operation isthe operating process of planning,
organization, implementation and control. It iswith
the product production and serviceto create closely
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related the floorboard of the various management
work. From another perspective, operation manage-
ment can also refer to the company’s main products
and services system of production and providing to
carry on the management of design, operation, evalu-
ation and improvement. Operation management cov-
ersall aspects of the enterprise operation process,
including supply chain, product quality, production,
sales and marketing, safety and health and environ-
mental protection, etc. Operating managersfind the
problem, and find out the best way to solve these
problems, using these methods,such as performance
evaluation, flow charts, best practices, information
and benchmarking method.

Professiond operating ability mainly includes: the
€lectronic commerce project management, thedectronic
commerceenterprise management, theelectronic com-
merceindustry gpplications, the network marketing, the
marketing, thelogistics management, etc.

Theeectronic commer cemar ket dynamic grasp
ability

The core of the el ectronic commerce market dy-
namicgrasp ability(PA3) isperception and grasp of elec-
tronic commercedevel opment trend. Thisability needs
that the e ectronic commerceprofessiond talentshave
amarket sengitivity, i.e. understandingthemarket, grasp-
ing the customer demand, market promotion and op-
eration ability at thesametime.

The electronic commerce market dynamic grasp
ability mainlyincludes: the network marketing, the cus-
tomer relationship management, SEO, thee-business
project management, etc.

Theeectroniccommer cedesign implementation
ability

The el ectronic commerce design implementation
ability (PA4) ismoreemphas son e ectronic commerce
professond technology ability, request to theelectronic
commerce system as needed, carrying onthe system
design and implementation. Also for the designed
system,it have enough bus ness understanding to the
corresponding mode.

The e ectronic commerce designimplementation
ability mainly includes: the system devel opment ability,
the database design ahility, the programming ability, the
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network security technol ogy, the devel opment of WAP
technol ogy and the part of the network marketing, etc.

Theédectroniccommer ceinnovation and entrepre-
neur ship ability

The core of the el ectronic commerceinnovation
entrepreneurship ability (PA5) iscultivating students’
initigtiveto get theideasof new thingsof electroniccom-
merce, to understand theimportance of creation and
feasbility, theformation of thed ectronic commercein-
novation concept. At the sametime, based on the de-
velopment trend of thetrend of thetimes, we speculate
that the el ectronic commerce devel opment situation,
Imagineanew e ectronic commerce economic invest-
ment hot spots, and try our best to grasp and gainwedth
growth.

Dueto theimportance of innovation and entrepre-
neurship ability inthefield of Electronic Commercepro-
fessonisvery prominent, we consider theinnovation
ability asathemerun through thetraining process. It
mainly includestheinnovation and entrepreneurship
awarenesstraining, the creativethinking, theinnova
tion, the entrepreneurship practice exercise, the start-
up operation management. Following the step by step,
fromideasto practicethinking,it can cultivate sudents’
cregtiveability.

Innovation ability mainly includes: the organization
management, theinterpersona communication, the
marketing and operations, the customer management,
themarket dynamic grasp, the enterprise management
and the specifictechnicd ability, etc.

Although thefive professional ability isthebasic
capability of electronic commerceprofessiona taents,
different formsdeterminethedifferent typesof talents
need to emphasizedifferent aspectsof theability. Tech-
nicd taents, for example, emphasizestheahility toimple-
ment the content of the el ectronic commerce system
design, need to strengthen the cultivation of technical
ability; Research talents, focuses on the content of elec-
tronic commerce market devel opment dynami c aspects,
need to strengthen the cognition of market and rel ated
theories; Innovativetalentsisto emphasizeitsbasic
quality, professional training, at the same time to
strengthen its specific technol ogy and management in
thefield of cognitiveahility.
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STRENGTHEN THE AWARENESSOF INNO-
VATIONAND ENTREPRENEURSHIPS

Teaching reform, has always been an important
task faced by the workersin colleges and universi-
ties. Becausetimesare changing, knowledge system
constantly improve, and the mind state of all stu-
dentsand teachers, isa so advancing with thetimes.
So, changing the previous education ideaand chang-
ing the traditional way of education are very neces-
sary.

Our traditional education is with students lis-
tening tolectures, recitation, examination asthemain
form. The form itself is able to improve students’
memory of knowledge, hel p the students master more
knowledge. But the kind of education way also has
many disadvantages. For example,the students are
moreto “remember knowledge “, rather than to mas-
ter and use the knowledge. The so-called dies stud-
ies reads the book isrelatively prevalent.

On the other hand, it is not conduciveto play to
their studentsthinking, bound theimagination of stu-
dents. Students just inertially think knowledge the
teacher taught is right. No doubt and no study, stu-
dents also lack of innovation spirit. Thisisalso the
root of the “ Qian Xuesen’s question . The author
thinks, theuniversity of our country can not cultivate
outstanding talentsand masters. Becauseit’snot lack
of agood student and lack of the good teachers, but
mostly the way we train - from primary schools to
universities. The whole cultivation way al puts
emphasison “obedience”. Thusit killsthechildren’s
iNnovation consciousness and i nnovation spirit, caus-
ing the phenomenon of thiskind of education.

Theauthor thinksthat collegesand universitiesin
our country, and even the primary and secondary
schools, the teaching reform direction should be,
save the children from obedience, strengthen the
children’s critical spirit, and gradually increase the
children’s creativity. The modern education view
consider the following contents. What the students
learn in the school is that, the first to learn to be
human being, the second to learn to thinking, and the
third learning the necessary knowledge. In fact, the
learning things are the base of people’ creative work.
For E-commerceprofession, thecurrent’spopular mode
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and system, inthefuture, will become obsolete. Sothe
mode of purely learning knowledgeisnot desirable. It
isvery important that we canlearn and work withinno-
vation and entrepreneurship ability.

Hence, cultivating theinnovation ability for Elec-
tronic commerce profession people is a must. To
promote the cultivation of innovation ability, it must
strengthen innovation consciousnessin the students,
and stimulate the desire of innovation firstly.

To cultivate students’ innovation ability and
spirit, the first thing is to strengthen the students’
innovation consciousness, inspire their innovation
desires. To cultivate students’ innovation conscious-
ness and innovation spirit, it isimportant to encour-
age students,educate students can encourage them-
selves at the same time, consciously seek peak ex-
perience. The solving method of problem is com-
monly not the only. Students should be encouraged
to ask why, no hidebound. Teach students how to
seek amore reasonabl e answer. Teachersimparting
knowledge at the same time, pay more attention to
the thought, method of teaching. Teachersteach stu-
dents how to discover problems, refine, abstract
questions, and then solve the problems. Only inthis
way, will students gradually develop the continu-
ously exploring “habit”. So that they can form a
strong sense of innovation consciousness and set up
the spirit of innovation.

However,a lot of people for the understanding
of innovation has great deviation. Thisis also an-
other important reason of affecting the students’ in-
novation consciousness and desire. The real mean-
ing of theinnovation can beaconceptua processwith
new thinking, new inventions and new description as
characteristics. It would havethree origina meaning.
Thefirgtisto update. Thesecondisto createnew some-
thing. Thethirdisto change. Innovationisauniquely
cognitiveability and practiceability of human, isthe
senior performanceform of human subjective maotility,
Isto promote national progressand theinexhaustible
drivingforce of socia development. To beoneof the
leading intheeraof anation, itisal so not amoment to
stop theory innovation. Innovation hasimportant com-
ponentintheresearchfield of economics, bus ness, tech-
nology, sociology and architecture.

Infact, thecultivation of innovation ability gartsfrom
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thebit. Educationisto start from abit, gradually guide
the studentsto set up the consciousness of innovation,
achievingthegod of cultivatinginnovativetaents. Elec-
tronic commerce profession education, putsemphasis
onthestudents’ innovation consciousnessand theculti-
vation of theentrepreneurship spirit. Theability isabout
whether students can keep up with therapid devel op-
ment of &l ectronic commerce. So for Electronic com-
merce profession sudents’ innovation ability training, it
should more strengthen. By the way of entrepreneur-
ship education, strengthening to cultivatethe students’
innovation ability, thetraining can improve students’
understanding of the concept of innovation, reducethe
traditiond innovation understanding for sudentstoform
theinvisiblepressure, and let the student dareto inno-
vate and brave to innovate, without any worry and
trouble.

El ectronic commerce entrepreneurship education,
thefirgt requirement inthenew stageinthe schooal, isto
cultivatethestudents’ interest and entrepreneuria bud
consciousness. Followed by the second stagisto culti-
vatethe students’ innovative method and innovative
idess. Three step of thethird stageishow to transform
theideaof entrepreneurship education studentsfor the
redlity of entrepreneurship. Thekey of thisstepistolet
studentsto practice, the actual operation and exercise
their entrepreneurid abilities. Thefourth gepisfor start-
up operation management practice.

Educationistodlow failure, whichwould require
teachersto correctly treat students’ grades. It is not
proportional to the capacity that academic performance
isgood or bad. Electronic commerce entrepreneurship
education isthe same. Maybe some students’ school
recordsare very good at ordinary times, but the entre-
preneurid practiceability isnot strong. Some students
may learn bad grades at ordinary times, but the entre-
preneurid practiceability ishigh. Entrepreneurship prac-
ticeability, therefore, vary from personto person, not
onesizefitsall. Respecting the studentsinterests, on
thebasisof guidingitssuitsown entrepreneurship prac-
tice, isthebest play to students“personality”, isalso
theoriginof education.

The purpose of entrepreneurship educationisnec-
essarily not entrepreneuria success. Themost important
purposeis, toimprovethesudents’ comprehensivequa-
ity and change knowl edgeto ability,through entrepre-

neurship practice. For thefuture possiblebusinessand
most gudentsemployment, canimprovetheemployment
rate, strengthen college students’ ability towork,and lay
the foundation for students’ future career success, to
srengthenthequality and ability of doublebase.

CONCLUSION

The innovation and entrepreneurship ability of
Electronic Commerce profession undergraduate stu-
dents need combine the professional basic ability
and the professional senior ability, systematically
design related courses, blend creativity, innovation,
entrepreneurship and operating into thefield of pro-
fessional courses, do not destroy the systematic of
professional education, and canimprovethe system-
atic solution of innovation and entrepreneurship con-
SCioUSness.
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